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	Curriculum vitae 

Europass 
	Inseraţi fotografia. (rubrică facultativă, vezi instrucţiunile)

	
	

	Informaţii personale
	

	Nume / Prenume
	Edu Tudor

	Adresă(e)
	Str Giacomo Puccini nr 8, sc A, apt 3, sector 2, Bucureşti

	Telefon(oane)
	Mobil: +40 722789239
	
	

	Fax(uri)
	

	E-mail(uri)
	tudoredu@yahoo.com; tudor.edu@profesor.rau.ro 

	
	

	Naţionalitate(-tăţi)
	Română

	
	

	Data naşterii
	27.10.1975

	
	

	Sex
	M

	
	

	Locul de muncă vizat / Domeniul ocupaţional
	

	
	

	Experienţa profesională
	

	
	

	Perioada
	17.02.2020 – prezent

	Funcţia sau postul ocupat
	Profesor universitar doctor

	Activităţi şi responsabilităţi principale
	Predau: curs şi seminar de Marketing strategic; curs de Comportamentul consumatorului; curs de Marketing și mărfuri; curs de Marketingul organizațiilor non-profit; curs şi seminar de Analiza Datelor utilizând SPSS; curs şi seminar de Market Research and Data Analysis; curs şi seminar de International Strategic Marketing; curs şi seminar de Segmentation and Positioning strategies; curs și seminar de Strategic Marketing Simulation

	Numele şi adresa angajatorului

Tipul activităţii sau sectorul de activitate


	Universitatea Româno-Americană, Bd. Expoziţiei nr. 1B
Educaţie
01.10.2014 - 16.02.2020 
Conferențiar universitar doctor

Am predat: curs şi seminar de Marketing strategic; curs de Comportamentul consumatorului; curs de Marketing și mărfuri; curs de Marketingul organizațiilor non-profit; curs şi seminar de Analiza Datelor utilizând SPSS; curs şi seminar de Market Research and Data Analysis; curs şi seminar de International Strategic Marketing; curs şi seminar de Segmentation and Positioning strategies 

  Universitatea Româno-Americană, Bd. Expoziţiei nr. 1B
Educaţie
01.10.2010 - 30.09.2014 
Lector universitar doctor

Am predat: curs şi seminar de Marketing strategic; curs şi seminar de Comportamentul consumatorului; curs şi seminar de Analiza Datelor utilizând SPSS; seminar de Cercetări de Marketing; curs de B2B marketing

Universitatea Româno-Americană, Bd. Expoziţiei nr. 1B
Educaţie
01.02.2005 – 01.06.2011
Cadru didactic asociat

Am predat:  seminarii de Marketing internaţional, Marketing, Marketing strategic, Marketing direct

Academia de Studii Economice, Bucuresti, Căderea Bastiliei nr. 2-10, Bucureşti

Educaţie

01.09.2003 – prezent

Economist- specialist marketing
Manager adjunct- Departamentul de Internet și Comunicatii de date- Identificarea de oportunităţi de afaceri, negocieri de contracte, vânzări, management de proiect

SC ITC- Institutul pentru Tehnică de Calcul S.A., Calea Floreasca 167, Bucureşti 
Tehnologia Informaţiei şi Comunicaţii

20.09.1999 – 31.08.2003

Account Manager- Departamentul de Servicii Internet

Negocierea de contracte de furnizare a serviciilor Internet către clienţi români şi străini;       Gestionarea clienţilor străini şi a unei părţi a clienţilor români din cadrul Departamentului de Servicii Internet; Desfăşurarea de activităţi de natură promoţională şi cercetare de marketing

SC ITC- Institutul pentru Tehnică de Calcul S.A., Calea Floreasca 167, Bucureşti 

Tehnologia Informaţiei şi Comunicaţii



	
	

	
	T

e

	Educaţie şi formare
	

	
	

	Perioada
	Iunie – iulie 2019

	Calificarea / diploma obţinută
	Abilitare in Marketing

	Disciplinele principale studiate / competenţe profesionale dobândite
	

	Numele şi tipul instituţiei de învăţământ / furnizorului de formare
	Academia de Studii Economice, Bucureşti 



	Nivelul în clasificarea naţională sau internaţională
	octombrie 2010 – aprilie 2011
Certificat de Absolvire
Curs postuniversitar de pregătire Psihopedagogică (nivelurile 1 şi 2)
Universitatea Tehnică de Construcţii, Bucureşti 

februarie – martie 2010
Certificat de Absolvire

Curs Manager Proiect

CEDES Cercetare-Dezvoltare, Bucureşti

decembrie 2009 – ianuarie 2010

Certificat de Absolvire

Curs Formator

CEDES Cercetare-Dezvoltare, Bucureşti

noiembrie 2003 – iulie 2007

Doctorat- Diplomă de Doctor

Ştiinţa Economie, Specializarea Marketing

Academia de Studii Economice, Bucureşti

octombrie 2001 – aprilie 2003

Masterat- Diplomă de Master

Master în Marketing şi Comunicare în Afaceri
Academia de Studii Economice, Bucureşti

octombrie 1995 – august 1999

Studii de licenţă -  Diplomă de licenţă

Facultatea de Comerţ- Specializarea Marketing

Academia de Studii Economice, Bucureşti

ianuarie 1993 – decembrie 1994

Studii liceale -  Diplomă liceu

Cape Town High School- Africa de Sud

septembrie 1990 – noiembrie 1992

Studii liceale

Liceul C.A. Rosetti, Bucureşti

	
	

	Aptitudini şi competenţe personale
	

	
	

	Limba(i) maternă(e)
	Româna

	
	

	Limba(i) străină(e) cunoscută(e)
	

	Autoevaluare
	
	Înţelegere
	Vorbire
	Scriere

	Nivel european (*)
	
	Ascultare
	Citire
	Participare la conversaţie
	Discurs oral
	Exprimare scrisă

	Limba Engleză
	
	C2
	Utilizator experimentat
	C2
	Utilizator experimentat
	C2
	Utilizator experimentat
	C2
	Utilizator experimentat
	C2
	Utilizator experimentat

	Limba Afrikaans
	
	A2
	Utilizator elementar
	A2
	Utilizator elementar
	A2
	Utilizator elementar
	A2
	Utilizator elementar
	A2
	Utilizator elementar

	
	(*) Nivelul Cadrului European Comun de Referinţă Pentru Limbi Străine

	
	

	Competenţe şi abilităţi sociale
	· Spirit de echipă- munca în echipă este esenţială în cadrul companiei SC ITC SA, atât datorită specificului domeniului de activitate, cât şi strategiei firmei; 
· Capacitate foarte bună de comunicare atât pe nivel vertical, cât şi orizontal; 
· Adept al cooperării cu toţi colegii din cadrul organizaţiei

	
	

	Competenţe şi aptitudini organizatorice
	· Director al departamentului de management-marketing februarie 2016 – februarie 2020 în cadrul Universității Româno-Americane
· Coordonare echipe/ proiecte în cadrul companiei SC ITC SA; 
· Gestionarea relațiilor companiei SC ITC SA cu clienţi străini, cum ar fi: Ambasada Indoneziei sau Ambasada Malaieziei 
· Am fost responsabil de proiect in 3 mari teme de cercetare, gestionand 1345000lei in perioada 2007-2011 și în cadrul unui proiect POSDRU în perioada 2012-2014 

	
	

	Competenţe şi aptitudini tehnice
	

	
	

	Competenţe şi aptitudini de utilizare a calculatorului
	Operare calculator: Word, Excel, Power Point, SPSS, Baze de date; Windows SO

	
	

	Competenţe şi aptitudini artistice
	

	
	

	Alte competenţe şi aptitudini
	· Capacitate de muncă susţinută, 
· curiozitate intelectuală, 
· capacitate rapidă de a învăţa, 
· integrare uşoară în echipă

	
	


	Permis(e) de conducere
	Categoria B

	
	

	Informaţii suplimentare
	· Publicaţii: 2 cărţi și 4 capitole, peste 50 de articole indexate în baze de date internaţionale, lucrări publicate în volume ale unor conferințe și alte materiale publicate 
· Proiecte de cercetare naționale obţinute pe bază de competiţie: 18, din care 3 în calitate de responsabil de proiect

· Stagiul militar satisfăcut

	
	

	ANEXE
	O selecție a lucrărilor publicate și a proiectelor de cercetare științifică



O SELECȚIE A LUCRĂRILOR PUBLICATE ȘI A PROIECTELOR DE CERCETARE ȘTIINȚIFICĂ
I. Teza de doctorat: Politica de marketing în Serviciile Internet (The Marketing Policy in the Internet Services), susținută în iulie 2007
II. Capitole și cărți publicate
1. Tudor Edu, Iliuta Costel Negricea, Modelling Tourist Intention to Return to a Foreign Destination in the Case of Two Generation Y Layers from Romania, chapter in Monograph: Business, Economics and Science- Common Challenges- (Ed. Joanna Duda; Tomasz Bernat), Filodiritto Publisher, Bologna, 2020, ISBN 978-88-85813-98-4, 6 pages, pp. 239-245

2. Tudor Edu, Rodney Duffett, Iliuta Costel Negricea, Norbert Haydam, Travel Professionals as Sources of Tourist Behavior Profiling. Evidence from Romania and South Africa, chapter in Monograph: Enterprise in the Global Economy: Challenges of the Current Global Environment, Filodiritto Publisher, Bologna, 2020, ISBN 978-88-85813-77-9, 7 pages, pp. 177-183

3. Tudor Edu, Iliuţă Costel Negricea (2019), Case 2: Market readiness for a residential ventilation system designed for providing better household living conditions and lower energy costs. The case of Lindab in Romania, capitol în PRO-ECOLOGICAL RESTRUCTURING OF COMPANIES| Case Studies, Ed. Gasior A., London: Ubiquity Press, 2019, ISBN: 978-1-911529-48-4, 11 pages, pp. 199-209

4. Tudor Edu, Iliuţă Costel Negricea, CSR Market Positioning Constructs: From Planning to Action. Evidence from Romanian Internet Service Providers, chapter in The Dynamics of Corporate Social Responsibility, Ed. Aluchna, M., Idowu, S.O., Springer International Publishing, 2017, ISBN 978-3-319-39088-8, 21 pages, pp. 117-137
5. Tudor Edu- Marketing Strategic- Pro Universitaria, Bucuresti, Romania, 2013, ISBN 978-606-647-689-8
6. Tudor Edu- Marketingul serviciilor Internet- Pro Universitaria, Bucuresti, Romania, 2009, ISBN 978-973-129-453-7

III. Articole publicate în reviste internaționale
1. Yang Liu, Qi Li, Tudor Edu, Iliuta Costel Negricea- Exploring the Continuance Usage Intention of Travel Applications In the Case of Chinese Tourists, Journal of Hospitality & Tourism Research, 2020, Online first, ISSN: 1096-3480, online ISSN: 1557-7554, doi: 10.1177/1096348020962553, Clarivate Analytics Master Journal List, Impact Factor (Relative) 1.3 (2019)

2. Florentin Popescu, Tudor Edu, Iliuta Costel Negricea, Razvan Zaharia, Rodica Milena Zaharia- How Do Students Assess the Sustainability of Their University? A Comparison between Dutch and Romanian Students from Business Schools, Amfiteatru Economic, vol. 22, no. 54, pp. 411-431, 2020, ISSN 1582-9146, Clarivate Analytics Master Journal List, Impact Factor (Relative) 0.731 (2019)

3. Rodney Duffett, Tudor Edu, Iliuta-Costel Negricea, Rodica Zaharia- Modelling the effect of Youtube as an advertising medium on converting intention-to-purchase into purchase, Transformations in Business & Economics, vol. 19, no. 1, 2020, Vilnius, Lituania, pp. 112-132, ISSN 1648-4460, Clarivate Analytics Master Journal List, Impact Factor (Relative) 0.729 (2019)

4. Yang Liu, Qi Li, Tudor Edu, Laszlo Jozsa, Iliuta Costel Negricea- Mobile shopping platform characteristics as consumer behavior determinants, Asia Pacific Journal of Marketing and Logistics, vol. 32, no. 7, 2019, pp. 1565-1587, ISSN 1355-5855, DOI: 10.1108/APJML-05-2019-0308, Clarivate Analytics Master Journal List, Impact Factor (Relative) 0.710 (2019) 

5. Tudor Edu, Iliuta-Costel Negricea, Norbert Haydam, Emanuela Avram- Measuring the intention to return to a foreign tourism destination in the cases of two age layers of Generation Y-a logistic regression-centred approach. Evidence from Romania and South Africa, European Journal of Interdisciplinary Studies, vol. 11, no. 1, pp. 1-17, 2019, ISSN 2067-3795, indexed in Proquest, DOAJ, Repec

6. Rodney Duffett, Tudor Edu, Iliuta Costel Negricea- YouTube marketing communication demographic and usage variables influence on Gen Y's cognitive attitudes in South Africa and Romania, The Electronic Journal of Information Systems in Developing Countries, 2019, p.e12094, ISSN 1681-4835, indexed in Scopus, IBSS
7. Rodney Duffett, Dana-Mihaela Petroșanu, Iliuta-Costel Negricea, Tudor Edu- Effect of YouTube Marketing Communication on Converting Brand Liking into Preference among Millennials Regarding Brands in General and Sustainable Offers in Particular. Evidence from South Africa and Romania, Sustainability, vol. 11, no. 3, 2019, pp. 604, Switzerland, ISSN 2071-1050, Clarivate Analytics Master Journal List, Impact Factor 2.075 (2017)

8. Alexandrina Pauceanu, Onise Alpenidze, Tudor Edu, Rodica Zaharia- What Determinants Influence Students to Start Their Own Business? Empirical Evidence from United Arab Emirates Universities. Sustainability, vol. 11, no. 1, 2019, pp. 92, Switzerland, ISSN 2071-1050, Clarivate Analytics Master Journal List, Impact Factor 2.075 (2017)

9. Rodney Duffett, Tudor Edu, Norbert Haydam, Iliuta-Costel Negricea, Rodica Zaharia- A Multi-Dimensional Approach of Green Marketing Competitive Advantage: A Perspective of Small Medium and Micro Enterprises from Western Cape, South Africa, Sustainability, vol. 10, no. 10, 2018, pp. 3764, Switzerland, ISSN 2071-1050, Clarivate Analytics Master Journal List, Impact Factor 2.075 (2017)

10. Iliuţă Costel Negricea, Emanuela Avram, Tudor Edu, Oana Preda- Modelling Satisfaction- a Comprehensive Motivational Approach in the Case of Generation Y Tourists. Evidence from Romania, Transformations in Business and Economics, vol. 16, no 2A (41A), 2017, pp. 441-456, Vilnius, Lituania,  ISSN 1648-4460, ISI Master Journal, Impact Factor 0,556, indexed in ISI Web of Science (& Master Journal List) by Thomson Services, Social Sciences Citation Index, Social SciSearch, Journal Citation Reports / Social Sciences Edition, EBSCO, IBSS, Econlit, e-JEL, JEL on CD, Scopus, Cabell.s directory

http://www.transformations.knf.vu.lt/41a
11. Iliuţă Costel Negricea, Laura Rosca, Tudor Edu- Consumer Behaviour Perspectives on Different ECALL Products Installed On Various Car Brands In The Context Of A European Harmonised ECALL Service Implementation, Research and Science Today, Supplement No. 2/2017, pp. 118-125, Romania, ISSN 2247-4455, indexed in EBSCO, ProQuest, DOAJ

12. Norbert Haydam, Theodor Purcărea, Tudor Edu, Iliuţă Costel Negricea- Explaining Satisfaction at a Foreign Tourism Destination- an Intra-Generational Approach. Evidence within Generation Y from South Africa and Romania, Amfiteatru Economic, vol. 19, no. 45, 2017, ISSN 1582-9146, Impact Factor 0,564, indexed in ISI Thomson Web of Science, Scopus, Ebsco, ProQuest, DOAJ, Econlit, Repec, CEEOL, pp. 528-542, 
13. Iliuţă Costel Negricea, Tudor Edu, Laura Bălan- Uncovering market positioning coordinates using in-depth interviews. Evidence from the Romanian modern retail, Studies in Business and Economics, vol. 11, nr. 2, 2016, ISSN 2344-5146, indexed in EBSCO, Econlit, Cabell.s directory, DOAJ, 11 pages, pg. 68-78

14. Norbert Haydam, Tudor Edu, Iliuţă Costel Negricea, Alexandru Ionescu- Consumer behaviour mutations and their impact on retail development. Evidence from South Africa, Transformations in Business and Economics, Vol. 14, No 3 (36), 2015, pp. 187-209, Vilnius, Lithuania, ISSN 1648-4460, ISI Master Journal, Impact Factor 0,374, indexed in: ISI Web of Science (& Master Journal List) by Thomson Services, Social Sciences Citation Index, Social SciSearch, Journal Citation Reports / Social Sciences Edition, EBSCO, IBSS, Econlit, e-JEL, JEL on CD, Scopus, Cabell.s directory

http://www.transformations.khf.vu.lt/36 

15. Iliuţă Costel Negricea, Tudor Edu- Characteristics of the buying decision process for Japanese products- a European customer’s market perspective, Romanian Economic and Business Review, vol. 10, No. 4, 12 pages, pp. 187-198, 2015, ISSN 1842-2497, indexed in: RePEc, EconLit, EconPapers, Index Copernicus

16. Tudor Edu, Oana Preda, Iliuţă Costel Negricea- Fashion consumer behaviour patterns prompted by the youngest layer of Generation Y. Evidence from Romania, Industria Textila, vol. 65, no. 6, 2014, pp. 349-357, ISI Master Journal, Impact factor 0,475, indexed in Science Citation Index Expanded, Materials Science Citation Index, Journal Citation Reports/Science Edition, World Textile Abstracts, Chemical Abstracts, VINITI, Scopus, Toga FIZ technik, ProQuest Central
17. Mihai Papuc, Tudor Edu, Iliuţă Costel Negricea- Purchasing behaviour patterns. Evidence from large surface stores in Romania, Polish Journal of Management Studies, vol. 10.2, 2014, Ed. Czestochowa University of Technology, Czestochowa, pp. 151-160, ISSN 2081-7452, indexed in: Scopus, BazTech, Econpapers, Repec, Ebsco, Index Copernicus

http://www.pjms.zim.pcz.pl/purchasing-behaviour-patterns.-evidence-from-large-surface-stores-in-romania.html 

18. Tudor Edu, Willem Adriaan Lotter, Iliuţă Costel Negricea, Emanuela Maria Avram- Current Cross-cultural Personal Financial Behaviour Coordinates: Evidence from Romania and South Africa with a Focus on Young and Educated Individuals, Transformations in Business and Economics, Vol. 13, No 2B (32B), 2014, pp. 833-852, Vilnius, Lithuania,  ISSN 1648-4460, ISI Master Journal, Impact Factor 0,266, indexed in: ISI Web of Science (& Master Journal List) by Thomson Services, Social Sciences Citation Index, Social SciSearch, Journal Citation Reports / Social Sciences Edition, EBSCO, IBSS, Econlit, e-JEL, JEL on CD, Scopus, Cabell.s directory

http://www.transformations.khf.vu.lt/32b 

19. Alexandra Perju-Mitran, Costel I. Negricea, Tudor Edu- Modelling the Influence of Online Marketing Communication on Behavioural Intentions, Network Intelligence Studies, Vol. II, No. 2 (4), 2014, pp. 245-254, ISSN 2344-1722, indexed in: Repec, Econpapers, Ulrich’s, CEEOL, EBSCO, Index Copernicus, Eurointernet, NewJour, ScienceCentral 

20. Iliuţă Costel Negricea, Tudor Edu, Emanuela Avram- Establishing Influence of Specific Academic Quality on Student Satisfaction- co-author, Procedia- Social and Behavioral Sciences, vol. 116, February 2014, an Elsevier journal, indexed in Science Direct and CPCI (ISI Proceedings), pp. 4430-4435

21. Tudor Edu, Iliuţă Costel Negricea, Cristina Popa- Buying and non-buying motives for Citroen cars: an approach from the perspective of the Romanian dealerships, International Journal of Economic Practices and Theories (IJEPT), vol. 3, no. 4, 7 pages, pp. 294-300, October 2013, e-ISSN 2247-7225, indexed in: RePEc, EBSCO, WorldCat, Cabell’s 

22. Tudor Edu, Oana Preda, Iliuţă Costel Negricea- The Identification of the Marketing Approaches used in the Romanian Automotive Market- a Marketing Research, Romanian Economic and Business Review, vol. 8, Special Issue, 13 pages, pp. 131-143, Fall 2013, ISSN 1842-2497, indexed in: RePEc, EconLit, EconPapers, Index Copernicus

23. Mihai Papuc, Tudor Edu- Observing the Purchasing Behaviour of the Individuals in the Large Surface Stores During the 2012 Winter Holidays in Bucharest, Romanian Economic and Business Review, vol. 8, Special Issue, 14 pages, pp. 227-240, Fall 2013, ISSN 1842-2497, indexed in: RePEc, EconLit, EconPapers, Index Copernicus

24. Iliuţă Costel Negricea, Tudor Edu- Need for a systematic process of marketing planning in Romanian Small and Medium Enterprises, Romanian Economic and Business Review, Summer 2013, vol. 8, no. 2, ISSN 1842-2497, classified B+ by CNCSIS and indexed in RePEc, EconLit, EconPapers, Index Copernicus, 8 pages, pp. 144-151
25. Tudor Edu, Iliuţă Costel Negricea, Alexandru Ionescu- Consumer Behaviour Patterns: Identifying Buying Motives for Cool Drinks Amongst South Africans under 35 years old, Romanian Economic and Business Review, Spring 2013, vol. 8, no. 1, ISSN 1842-2497, classified B+ by CNCSIS and indexed in RePEc, EconLit, EconPapers, Index Copernicus, 7 pages, pp. 66-72
26. Tudor Edu, Iliuţă Costel Negricea, Alexandru Nicolaică- Facebook- a Marketing Instrument and Differentiator in Brand Positioning. A Case Study on L’Oreal Paris Romania, published in International Journal of Economic Practices and Theories (IJEPT), vol. 3, no. 2, April 2013, indexed in RePEc, EBSCO, WorldCat, Cabell’s
27. Iacob Cătoiu, Tudor Edu, Iliuţă Costel Negricea- The identification of the marketing approaches used in the Romanian banking sector- a marketing research- paper presented at IECS 2012 “THE PERSISTENCE OF THE GLOBAL ECONOMIC CRISIS: CAUSES, IMPLICATIONS, SOLUTIONS”, Sibiu, 15.06.2012, published in the conference proceedings ISBN 978-606-12-0323-9 and Revista Economică, sup. 3, November 2012, ISSN 1582-6260, classified B+ by CNCSIS and indexed in RePeC, Ulrich`s Periodicals Directory, DOAJ - Directory of Open Access Journals, 10 pages, pp. 69-78
28. Costel Iliuţă Negricea, Tudor Edu, Emanuela Maria Avram- Analysis of causal links and relationship between higher education quality, student’s satisfaction and intention, based on development of a conceptual model published in Romanian Economic and Business Review, June 2012, vol. 7, no. 2, ISSN 1842-2497, classified B+ by CNCSIS and indexed in RePEc, EconLit, EconPapers, Index Copernicus, 13 pages, pp. 47-59
29. Tudor Edu, Costel Iliuţă Negricea- Brand Positioning – A Marketing Resource and an Effective Tool for Small and Medium Enterprises- published in Journal of Knowledge Management, Economics and Information Technology, February 2012, vol. 2, issue no. 1, ISSN 2069-5934, www.scientificpapers.org, indexed in DOAJ, RePEc, EBSCO Publishing, Ulrich’s Periodicals Directory, Index Copernicus International, The Open Access Digital Library, Open J-Gate, Scirus, Google Scholar, Caboose Open Directory 

30. Tudor Edu, Costel Iliuţă Negricea- The Identification of the Marketing Needs and Means of Communication of the Romanian Marketing Companies – A Marketing Research- published in Romanian Economic and Business Review, Fall 2011, vol. 6, no. 3, ISSN 1842-2497, indexed in RePEc, EconLit, EconPapers, Index Copernicus, pag. 34-48

31. Iacob Cătoiu, Tudor Edu, Iliuţă Costel Negricea- The identification of the marketing approaches used by the Romanian Internet Service Providers- a marketing research- paper presented at IECS 2011 “CRISES AFTER THE CRISIS. INQUIRIES FROM A NATIONAL, EUROPEAN AND GLOBAL PERSPECTIVE”, 18th ed., Sibiu, Romania, May 2011, published in the conference proceedings (ISBN 978-606-12-0139-6) and Revista Economică nr. 4 (57), June 2011, ISSN 1582-6260, classified B+ by CNCSIS and indexed in RePeC, Ulrich`s Periodicals Directory, DOAJ - Directory of Open Access Journals, 8 pages, pp. 33-41
32. Iacob Cătoiu, Tudor Edu, Iliuţă Costel Negricea- The impact of the future Free Trade Agreement between the European Union and India on the European and Romanian economies from a macromarketing perspective- a marketing research– paper presented at the International Conference THE ECONOMIC WORLD’S DESTINY: CRISIS AND GLOBALIZATION? – 17th edition, Sibiu, Romania, May 13-14, 2010, published in the conference proceedings (ISBN 978-973-739-987-8), special number (no. 5(52) vol. 1/2010) of “Revista Economică” ranked B+ by CNCSIS, 9 pages, pag. 49-57

(http://economice.ulbsibiu.ro/rom/profesori/publicatii/fileRE/RE%205-52-vol1-2010.pdf)

33. Iacob Cătoiu, Tudor Edu- The identification of the Romanian companies’ marketing needs and means of communication- a marketing research- paper presented at the International Conference CHALLENGES OF CONTEMPORARY KNOWLEDGE-BASED ECONOMY (ICMEA)" - third edition, Alba Iulia, Romania, November 13-14, published in the conference proceedings, special edition of “Annales Universitatis Apulensis Series Oeconomica”, ranked  B+ by CNCSIS and indexed in IDEAS/REPEC  (http://ideas.repec.org/a/alu/journl/v2y2009i11p42.html)

34. Iacob Cătoiu, Tudor Edu- The impact of the future Free Trade Agreement between the European Union and South Korea on the European and Romanian economies- a marketing research- Journal of Management-Marketing, vol. 3, no. 4, Winter edition, 2008, Economica Pub., ISSN 1842-0206, ranked B+ by CNCSIS and indexed in Capbell, Copernicus, CEEOL, pag. 37-48 

35. Iacob Cătoiu, Tudor Edu- Macromarketing objectives pursued by Romania within the Free Trade Agreement negotiations between the Europeam Union and ASEAN - article published in the Online Marketing Magazin (ISSN 1843-0678), volume 2, no. 1, March 2008, Uranus Pub. and Faculty of Marketing- ASE, indexed in REPEC,  http://econpapers.repec.org/article/asejournl/
IV. Articole publicate în reviste naționale 

1. Tudor Edu- Particularităţile serviciilor Internet din perspectiva Marketingului- articol publicat în Revista de Marketing Management editată de Asociaţia Română de Marketing - vol 5/ 2004 (ISSN 1222-9105), 9 pages, pag. 363-371

V. Lucrări publicate în volume ale unor conferințe internaționale
1. Iliuta Costel Negricea, Tudor Edu, Norbert Haydam, Emanuela Maria Avram- Generation Y’s tourist perceptions and information sources: the case of one destination and two nationalities, International E-Conference On Enterprises in the Global Economy, Conference proceedings, 7 pages, pp. 103-109, 21 June 2017, ISBN 978-88-95922-97-3, indexed in Web of Science
2. Tudor Edu, Iliuţă Costel Negricea, Ovidiu Anicăi- MARKETNET – an Internet-based marketing research model for studying marketing needs of companies- published in Annals of DAAAM & Proceedings 2011, ISSN 1726-9679, The 22nd DAAAM World Symposium, INTELLIGENT MANUFACTURING & AUTOMATION: POWER OF KNOWLEDGE AND CREATIVITY, 23-26th November 2011, Austria Center Vienna, Vienna, Austria, pp. 1329-1330, CPCI- Conference Proceedings Citation Index (ISI Scientific Proceedings), EBSCO Publishing 
3. Iliuţă Costel Negricea, Tudor Edu, Iuliu Ivănescu- The online environment- a viable entrepreneurship solution for the Romanian economics students- a marketing research- published in Annals of DAAAM & Proceedings 2011, ISSN 1726-9679, The 22nd DAAAM World Symposium, INTELLIGENT MANUFACTURING & AUTOMATION: POWER OF KNOWLEDGE AND CREATIVITY, 23-26th November 2011, Austria Center Vienna, Vienna, Austria, pp. 839-840, CPCI- Conference Proceedings Citation Index (ISI Scientific Proceedings), EBSCO Publishing

4. Ivona Stoica, Iliuţă Costel Negricea, Tudor Edu, Maria-Cristiana Munthiu, Bogdan Călin Velicu- Blog’s effect as online marketing instrument on consumer behavior- paper presented at ICBE 2012- 7th International Conference on Business Excellence- Challenges during the economic crisis, Brasov, 12-13 October 2012, published in the conference proceedings ISBN 978-606-19-0102-9, pp. 208-216

5. Ivona Stoica, Iliuţă Costel Negricea, Tudor Edu- Using blogs as e-learning tools by the professional community in Romania, paper presented at eLSE 2012- The 8th International Scientific Conference eLearning and Software for Education- LEVERAGING TECHNOLOGY FOR LEARNING, Bucharest, 26-27 April, published in the conference proceedings ISSN 2066 – 026X, pp. 541-547, indexed in ISI Web of Knowledge, EBSCO, ProQuest
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VII. O SELECȚIE A PROIECTELOR DE CERCETARE
Proiecte internaționale obținute pe bază de competiție
1. Infrastructure Harmonised eCall European Pilot (HeERO), European Union’s Connecting Europe Facility (CEF) Transport Sector, funded by The Connected Europe Fund Annual Programme, INEA/CEF/TRANS/1031743, 01.01.2015 – 31.12.2017

Proiecte naționale obținute pe bază de competiție
1. Byzantine and Post-Byzantine Landmarks of Manuscript Illuminations (BYZANTION) funded by the Romanian Government for the period 2012 – 2016 (Partnerships in Priority Fields)

2. The research and development of an interactive, multidisciplinary and complex platform for the improvement of the marketing educational system through the interconnection of the Romanian academic environment and labour market (EMARKETING)- funded by the Romanian Government for the period 2008 – 2011 (Partnerships in Priority Fields)

3. Research studies regarding the marketing communication approaches of the SMEs for the purpose of offering innovative solutions for the improvement of their competitiveness within the framework of the European sustainable development policies (COMINOVATIV)- funded by the Romanian Government for the period 2008 - 2011(Partnerships in Priority Fields)

4. Research studies for the development of a complex integrated dissemination system for the results of the national scientific research for the purpose of promoting and supporting the education in relation to the intellectual property rights (EDNET)- funded by the Romanian Government for the period 2008 - 2011(Partnerships in Priority Fields)

5. Research studies for the development of an integrated, complex and interactive information system for the support of the marketing decisions of the Romanian organizations in order to increase their competitiveness (INFOMARK)- funded by the Romanian Government for the period 2007 – 2010 (Partnerships in Priority Fields)

6. Software platform for risk estimation of soil pollution based on GIS and electrokinetic bioremediation technologies (BIOREGIS)- funded by the Romanian Government for the period 2007 – 2010 (Partnerships in Priority Fields)

7. Software platform based on GIS technology for assessing seismic risks in Romania (ROSERIS)- completed in 2008 (CEEX)

8. County / Regional Integrated Information System based on the Interconnection of the Public Institutions for the purpose of Providing Electronic Services to Citizens and to the Business Environment (SINTESERV)- completed in 2008 (CEEX)

9. Electronic system for Household work Information and Mediation, Efficient use of Household Products and Services and finding Business Opportunities in Underdeveloped Areas (SIMVAPS)- completed in 2008 (CEEX)

10. Secured integrated system for information, management and documentation of art objects included in the national heritage- completed in 2006 (INFOSOC)

11. Integrated system for the management and optimization of the mineral water spring exploitation- completed in 2006 (AMTRANS)
12. System of services for documentation, information and transfer of EU harmonized technical, economic and legal information in the Romanian industry- completed in 2005
13. Public information services integrated into mobile telephony communications- completed in 2005
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